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Yroyn
A/vtwv ZupBoUAwWY & Mevikwv A/vTwy

Epmopkwv A/viwy, YreuBUvwv AKTU wv
YreuBuvwv KAadou Zwng
Noutkwv Yrinpeolwv & KavovioTikng Zuppopdwong

NoAttikn cupdwvia oxetika pe tTnv RIS
(Retail Investment Strategy)

Me tnv mapoloa eMkowwvia Kal oTo MAAioLo TNG otaBepng evnUEPWOnG oag yia tnv RIS, Ba Béhape
VO 00G EVNHEPWOOUE OTL, oTlg 17 AskepBpiou, Katd tn SLAPKELA TNG VUXTAS, EMETEUXON TOALTIKN
oupdwvia CXETIKA HE TNV ITpATNYLKA Yl tnv MNpootacia tou I16wwtn Enevéutr (RIS- Retail Investment
Strategy), KOTOTILV EVTOTIKWY SLOMPAYyUOTEVOEWV HETOEL TwV Eupwraiwv cuv-vopoBeTwv.

Av Kol TO TeAKO Kkelpevo Sev éxel akopn 6Onuoctomoilndei, ocOudwWvVA HE TIC TPOKATAPKTLKEC
mAnpodopleg mou £xoupe AaBeL amo tnv Insurance Europe, mpokuUntouv ta €€AC:

= Avadopikd pe to {ntnua tou Value for Money, emiBeBatwvetal n xprion twv benchmarks (Setktwv
avadopdc) wg EMOMTIKOU gpyadeiov, e MapdAAnAn avayvwplon tng duvatdtntag kaboplopou Kat
eBvikwv Selktwy, TEpav, dnAadn, ekeivwv mou Ba ekdoBouv amd tnv EIOPA. H Suvatdtnta
ULoBETNONC €BVIKWV SEIKTWY, UTO TNV POUTOOeon OTL Ba ek60BOUV eVTOC XPOVIKOU SLOCTAUATOC
TECOAPWY (4) €TV amo TtV Evapen LoXUoG TWV VEWV Kavovwy, afloloyeital wg Betikn eEEALEN, oto
HETPO TOU oL Oeikteg autol Ba umopouv va avtavakAouv ta LSlaitepa XapaKTNPELOTIKA KAl TLG
ouvOnkeg kaBe eBvikng ayopdc. EmumAéov, To yeyovdc Ot ol Seiktec autol Oa xpnolpomnolouvral
QUTTOKAELOTIKA QIO TLG ETMOMTIKEG QPYEC YLOL TOV EVIOTUOMO coPapwy amokAloewv ouvioTd emiong
Betikn €€€ALEN, KaBWC Sev evowpaTtwvovtol WG SECUEUTIKA Oplo Tou Ba TIPEMEL va TPouV ol
00PaALOTIKEG ETUXEIPNOELC OTO TAAICLO TwV UToXpewoewv POG. Ot deikteg pe GAAa Aoyla Ba
Aettoupyolv wg epyaleio EAEyXOU («KOAUTTOVAKLY) YLOL TOV ETIOTTTN.

= Avadoplkd pe to B€pa Tou Tagtslol Tou KatavaAwTtr (consumer journey), ultpEav opLOPEVEG, TTPOG
TNV owoTth katevBuvon, amhouoteloelg oto KID twv PRIIPs.
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AedopEvVou OTL aKOWN KKPEUEL N dNUOCLEVON TOU KELEVOU, TIEPALTEPW AeTOpEPELEC Ba uTtdpEouv
MOALG auTO Katootel Slabéoipo.

Me tnv évapén tg VEAG XPOVLAG, N omolo cupTnTeL pe Thv avaAndn tng Kumplakng Mpoedplag, n
Sladikaoia petatomileTol OTIG TEXVIKEC TITUXEG TOU KELUEVOU, KOBWG KOl OTNV EKKIVNON TWV £pyaclwy
yla tnv €ékdoon Twv npdgewv 2ou erunédou (Level 2).

XBeg n Insurance Europe e€€6wae AgAtio TUMoU, oxoAlalovtag OTL N TIOALTIKY cupdwvia amoteAsl
VoL ONUOVTIKO PrApa mpo¢ Tnv  KkotevBuvon NG MEYOAUTEPNG TPOOBACLUOTNTOG TWV
XPNUOTOTIOTWTIKWY ayopwv yla Toug Eupwmaioug katavoAwtés. To véo TAAIoLo oToXeUEL oTnv
evioyuon ¢ mpootaciag Twv KOTAVOAWTWY Kol otnv evBappuvon HMEYOAUTEPNG CUMUETOXNAG TWV
WOLWTWV EMEVOUTWVY OTIG XPNUATOTILOTWTLKEG ayopeG TnG EE. AkoAouBel eAelBepn petadopd tou
KELUEVOU oTa EAANVIKA WG €ENG:

H Insurance Europe xatpetilel, petafl GAAWvV, TRV avoyvwplon, oTo MAALoW TNG cupdwviag, Tng
dlaitepng dvonc Twv AoPaALoTIKWY TTPOLOVTWY, TNV eMLBEPAlwON TNG EMOMTLKAC IPOCEYYLONG OO0V
adopd toug deikteg avadopac kabweg kat Tt Suvatdtnta Siatripnong SladopeTKWY HOVTEAWY
opolBwyv. H éudaon otn BeAtiwon tou Tafldlol Tou KATavaAwTh, 0TNV TPOCAPKOYr Tou TAaloiou
OTLG TIPOYUOTIKEG OUVONKEC SLOVOUNG OOPAALOTIKWY TIPOIOVTIWY KAl OTNV TPOCAPHUOYH TOU OThV
Pndlakn emoxn amoteAei éva BeTIKO Brpa TPOg TNV eMiTeVEN KOAUTEPWY ATIOTEAECLATWY YO TOUG
LOLWTEC eMeVOUTEC.

H Francesca Bertolo, Manager Conduct of Business otnv Insurance Europe, ©6nAwos:
«Elvar Uetiko 1O yeyovog OtTL Sivetal Tpoooxi O OPLOUEVA LOLAITEPA XOAPOKTNPLOTIKA TWV
AOPAALOTIKWY TTPOIOVTWY, TA ool armaTouV €L8LKN AVTIUETWITLON OTO pUTULOTIKO mAaiolo, wote va
OUVEYioOUV VO TPOCEEPOVTAL AUCEIG TIOU QVTATOKPIVOVTOL OTIC OLOPOPETIKEC QVOYKEG TWV
KATaVOAWTWVY».

Tnv 6la otyun, 10 cupdwvnuévo mAaiolo eloayel mpoobeta emineda kavovwyv o €va Nnoén
moAUTAoKO puBuLoTIKO TteplBaAlov. H mpaypatikn dokipaocia tng RIS Ba kplBel, emopévwg, oto
AEMTOUEPECG TEXVIKO €pYO TOU 0KoAouBei, cupmeplhapBavoprévng TNG avAamTuéng twv PETpWY 2°°
Erunédou. Ta emdpeva Bripata Ba sival kaBoploTikig onpaciog ya tn dtachdAon TG VOULKAG
BeBaldtnTog, TNS AVOAOYLIKOTNTAG KOL TNE CUVOXAG LLE TOUG 0TOX0UC TN EE yla amthomoinon kalt peiwon
TWV SLOKNTIKWVY Bapwv. Oa eival Kpiolpo ta emepyopeva Kot e€ouolodotnon HETPA va LNV auEncouv
TMEPALTEPW TNV TOAUTIAOKOTNTA OUTE VO TEPLOPIOOUV TNV TPOCPACH TWV KOTOVOAWTWY OF
OUUPOUAEUTIKEG UTtnpeaieg Kal ot IBIPs.

H RIS amotelel Baowkd Souikd otolxeio tng Evwong Amotaulevoewv kat Emevéuoewv (SIU), pe
ONUOVTIKOG pOAO 0T OLOXETEUCN TWV OMOTOUIEUCOEWY TWV VOLKOKUPLWV OF HOAKPOTPOOECUEG
enevduoelg oe o0AOKANpN tnVv EE. H cwotn Slapopdwon Twv AeMTopepwv Kavovwy Ba eivatl ouolwdng
yla Vo UmopEoeL To MAaioLo va avtamokplBet oe auth tn dhodolia.
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H Thea Utoft Hgj Jensen, Tleviky AwcuBlvipla NG Insurance Europe, &nAwoe:
«H moAwtikn ouu@wvia yla tnv RIS amoteAei éva anuavtiko opoonuo yia tnv SIU, adda bev eivat to
TéAoc ¢ Stadikaoiac. H amoteAeouatikotnta tou mAatoiov Ya eéaptndei amo Tov TpOmo UE ToV 0moio
Va oxeblaotouv kat Ja eQapUOTTOUV OL TEXVIKEG AETITOUEPELEG, WOTE Vo AELTOUPYEL aTnV npaén mpog
O0@edo¢ TwV EUpWwaiwV KATAVOIAWTWY, TWV AOPAALTTIKWY ETUXEIPHOEWVY KL TWV ETTOTTTLKWV XPYXWV».

MNa neplocotepeg MAnpodopieg unopeite va emikovwvhoete pe thv KEAAU Xatlndnuntpiou, AvarA.
AteuBuvtpla Noptkng Yninpeoiag & AleBvwy Ixéoswv (e.chatzidimitriou@eaee.gr).

Me ektipunon,

EAlva MamnoaonuponovAou Eba Bapouyakn
M'evikn AlteuBuvrpla AteuB0vtpla Noptkng Yminpeoiag
& AleBvwv Zxéoewv
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EU Retail Investment Strategy: A step forward, but avoiding extra
complexity is key

The overnight political agreement on the EU’s Retail Investment Strategy (RIS)
marks a significant step towards making financial markets more accessible for
European consumers. The new framework aims to strengthen consumer protection
and encourage greater retail participation in EU financial markets.

BRUSSELS, 18-12-2025: Central to RIS agreement are its core pillars: Value for Money (VfM), the
consumer journey and the framework governing inducements. These elements are key to improving
consumer outcomes while preserving access to advice and investment solutions, including insurance-
based investment products (IBIPs).

Insurance Europe welcomes the agreement’s recognition of the unique nature of insurance products,
the confirmation of the supervisory approach to VfM benchmarks, and the possibility of preserving
different remuneration models. The focus on improving the consumer journey, adapting the
framework to real-world insurance distribution and making it fit for digital is a positive step towards
delivering better outcomes for retail investors.

Francesca Bertolo, Manager Conduct of Business at Insurance Europe, said: "It is positive
that attention is paid to some distinctive features of insurance products which require specific
consideration in the regulatory framework to keep offering solutions that respond to different
consumers’ needs.”

At the same time, the agreed framework introduces additional layers of rules into an already complex
regulatory landscape. The real test of the RIS will therefore lie in the detailed technical work ahead,
including the development of Level 2 measures. These next steps will be critical to ensure legal
certainty, proportionality and consistency with the EU’s objectives of simplification and burden
reduction. It will be crucial that the forthcoming delegated measures do not increase complexity
further or restrict consumers’ access to advice and IBIPs.

The RIS is a key building block of the Savings and Investments Union, with an important role to play
in channelling household savings into long-term investment across the EU. Getting the detailed rules
right will be essential for the framework to deliver on this ambition.

Thea Utoft Hgj Jensen, Director General of Insurance Europe, said: "The political agreement
on the Retail Investment Strategy is an important milestone for the Savings and Investments Union,
but it is not the end of the process. The effectiveness of the framework will depend on how the
technical details are designed and implemented, so that it works in practice for European consumers,
insurers and supervisors alike.”

- Ends-

For all media enquiries, contact press@insuranceeurope.eu
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